
Social Media Glossary for Authors (Senior-Friendly Edition)

This glossary explains common social media terms in plain language, with examples for authors. It's

organized alphabetically so you can quickly find what you need.

Algorithm

The "rules" a social media site uses to decide which posts people see.

Example: If you post regularly and people "like" or comment on your book teasers, the site will show your

posts to more readers.

Analytics

The numbers that tell you how your posts are doing (views, clicks, likes, comments).

Example: You post a video about your new romance novel and see it got 500 views and 50 likes-analytics

told you that.

Bio

A short description about you at the top of your profile.

Example: "Author of Secrets in the Fog | Cozy Mystery & Tea Enthusiast."

Boosted Post

A regular post that you pay to show to more people.

Example: You boost a post about your book signing so people in your town will see it.

Call to Action (CTA)

A sentence that tells people what to do next.

Example: "Click the link to read the first chapter for free!"

Carousel Post

A post with several pictures or videos you can swipe through.

Example: Five images showing your book cover, characters, and a short quote from the story.

Content Calendar

A plan that shows what you'll post and when.

Example: Monday-writing tip, Wednesday-character art, Friday-book teaser.

Engagement

When people like, comment, share, or click on your post.

Example: A reader shares your book trailer with their friends-that's engagement.

Evergreen Content

A post that's always relevant and doesn't "expire."

Example: "10 Tips for First-Time Authors" is evergreen-people can enjoy it anytime.

Feed

The main page on a social site where posts from accounts you follow appear.

Example: Your readers scroll their feed and see your new book cover reveal.
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Handle

Your social media username, usually with an @ symbol.

Example: @JaneDoeAuthor

Hashtag (#)

A word or phrase with a # sign in front to help people find posts.

Example: #HistoricalRomance or #BookTok.

Impressions

How many times your post was shown on someone's screen.

Example: If 200 people saw your book giveaway post, that's 200 impressions.

Insights

Another word for analytics-the numbers showing how your posts performed.

Organic Reach

How many people saw your post without you paying for ads.

Example: You post a funny book-related meme, and it gets shared 20 times-those shares gave you organic

reach.

Pinned Post

A post you choose to stay at the top of your profile.

Example: You pin your book launch announcement so new visitors see it first.

Platform

A social media site or app.

Example: Facebook, Instagram, TikTok.

Reels

Short videos on Instagram or Facebook.

Example: A 30-second clip showing your book unboxing.

Stories

Posts that disappear after 24 hours.

Example: A quick video of you signing books at a local store.

Tag

Mentioning another account in your post with the @ symbol.

Example: "Had a great time at @MainStreetBooks!"

Trending

Something that's popular right now-like a hashtag, video style, or song.

Example: You use a trending TikTok sound with a clip from your book trailer.

User-Generated Content (UGC)

Photos, videos, or posts about your book made by readers or fans.
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Example: A fan posts a picture of themselves reading your book at the beach.

Viral

A post that spreads very fast and gets a lot of attention.

Example: A funny video you make about writer's block gets 50,000 views in a week.
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